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Client Overview

Vision Statement
Prepare, inspire and empower Texas State students for career
success.

mission Statement 

Career Services-

Target Audience- 

Career Services empowers the diverse Texas State community
to develop their full potential and enhance their personal
excellence and professional marketability by providing
strategic career guidance and opportunities to connect with
employers worldwide.

Career Closet
Interview Preparation
Resume Review
Drop-in services
Professional Headshots

The main audience is the students at Texas State University
and alumni. 



Social Media Presence

@txstcareers @txstcareers 

@txstcareers @txstcareers 

The content targets the
students of Texas State. 
The posts are not that
consistent every month. 
Last post was 5 days ago. 
There are many eye-appealing
infographics  

A great way for students to
connect with potential
employers. 
They post many
opportunities like
internships and jobs expo
events for students 

Disclaimer Career services is
logged out of their account,
so they have no access to it at
the moment. 
Thier posts seemed pretty
consistent before 
Event posters were mostly
posted on the page. 

They post pretty consistently. 
Have a lot of "call to action"
 They have links to more
information, embedded in the
actual posts. 
The utilize "threads" to inform
their audience   



WHo Runs the Account? 

Shelby Jimenez  Adam Hernandez 

Career Educator, Liaison
to the College of Fine

Arts and Communication

Career Outreach and
Engagement Specialist



The content is mostly of students and student life at the career
events, staff photos, on- campus events and off-campus
events. Almost all the posts include a right hook more than
anything.

Platform Analysis 

audience and Community Overall 

Overview of Content 

tone 

Frequency 

 Students
 Alumni
 faculty
staff

The tone of most posts is light and informative. They strive to
always be a helpful guide and be concise when giving
information to the students. 

The tone of most posts is light and informative. They strive to
always be a helpful guide and be concise when giving
information to the students. 



 Engagement

strenghths

Weaknesses 

Opportunities 

 2.2 likes per post
 Lowest engagement across
all platforms
 Engagement does not
match follower count

Cohesive design
across posts
High following

Extremely low post
frequency
Little to no
engagement

Post more to engage an already high
following
Utilize the collaborative post feature to
partner with target companies
Incentivize engagement through more
interactive posts



Recommendations for the

future

Goals 

Strategies 

Influencer Recommendations  

Utilize the Facebook live feature to film an in the moment look
in  events.
Get access to the account to be able to post. 

We recommend that the Career Center partner with the University
Writing Center to assist students in drafting resumés. In addition
to weekly workshops, the University Writing Center assists
thousands of students  each semester in writing materials from a
wide variety fields. With over 800 likes on Facebook, this would be
the great way to bring more attention to the Career Center's
resumé assistance resources.

Create a content schedule and stick to it
Host regular contests or giveaways, asking users to like,
comment, share, or tag friends in the post to enter
Utilize analytics to identify top-performing content and tailor
future posts accordingly to boost the page's visibility and
overall reach.



Example Sample Posts 



Facebook Analytics 



Competitor Analysis

After looking at the competitors pages, my
teammates agreed that the other career
services' post more often and consistent.
We also noticed that other pages, videos
were included within other pages content
range.  By including Live Facebook moments,
we could break up the same cycle of doing
just flyers for events and infographics
informing the audience of information. That
would benefit our viewership and shares
too. 



San Jacinto College Career Services

Number of followers- 905

Number of posts in the month of

February- 4 posts

Average number of Reactions - 1.3 

Average number of comments -  0

Average number of  shares- 0

This was the post with the
most number of reactions. It

had 4 reactions from the
audience. 



University of Texas San Antonio

career center 
Page likes- 2,000
Number of followers - 2,100

Number of posts (in  February)- 12 post 

Average number of Reactions - 2.6

Average number of comments -  0

Average number of shares- 0.7

This was the post with the
most number of reactions

and shares. This post had 8
reactions and 4 shares.



sAM Houston sTATE uNIVERSITY

career success center

Number of posts (in  February)- 22 Posts 

Average number of Reactions - 2.2

Average number of comments -  0

Average number of shares- 0.6

Page likes- 142
Number of followers - 189

With a total of seven likes,
zero shares and zero

comments, this was SHSU's
most popular post in

February 2023,


